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Abstract In today's world, almost everything is being discussed and analyzed through social media platforms, and
these networks are considered an integral part of people’s life around the globe. The present study examines the
effects of social media on youth’s life style, particularly their food choice, clothing patterns, and interpersonal
relationships. This study was conducted in Punjab, the most populous province of Pakistan. Quantitative research
method was used, and data were collected through a structured questionnaire filled out online by randomly selected
150 respondents. This present study found that excessive use of social media can have various effects on the lifestyle
and choices of youth in changing their attitude towards food, clothing patterns, and interpersonal relationships. Social
media has changed youth preferences, making them brand conscious and fooling people with unreal living standards.
The study concludes that social media influences youth’s behavior and attitudes and affects their lifestyle.
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Introduction

Social media has been playing a great role in
development of the world. The technological
advancements in this era have modified the ways of
communication and interaction. Human beings
strongly believe in communication and lead life in a
way that stays connected with everything happening
in the world. With time and technological
advancement, communication is immensely easier
than in ancient times (Moser, 2010). Unlike in ancient
times, communicating with anybody, anywhere,
anytime is just a click away. Mass communication
ease and accessibility was also included in the agenda
where better means were invented to address such
problems (Carr and Hayes, 2015). Social media sites
have been developed, changing the course of
communication  history  (Kulandairaj, 2014).
Technology has replaced different methods and
modes of communication with newer devices like
telephones replaced by mobile phones, which come
up with all the solutions in one (Harris and Cooper,
2019). This term was first used in an online media
environment in Tokyo in 1994 at Matisse event,
where different online platforms were being
developed since it was the start of commercial internet
services (Bercovici, 2010). After that, different people

and companies started to use this term. Increase in
social media platforms stimulated alongside their
users, which were actively increasing per day. Now,
social media is considered as one of the most
important applications of the internet globally
(Aichner et al., 2021). Social media networking has
been impacting people's lives to a considerable extent
(Mislove et al., 2007). Youth is using the social media
and is most influenced by the patterns of social media
impact. Social media or new media is now leading the
charts of impacting the lives of the youth. Whether,
celebrity influence or fashion industry trends, youth is
only a click away from viewing the content (Nouri
2018). The most popular applications teens use today
are Instagram, Facebook, and Snapchat. Among the
teens, 90% own or have access to smartphones, and
45% are constantly online on social media
(McAndrew and Jeong, 2012).

Now, businesses are being conducted online, which
has also developed and shaped the lifestyle since, in
marketing, a business shows its products, and people
select from those products (Holsapple et al., 2018).
These platforms are now transformed into big
marketplaces with active and running B2B and B2C
businesses. Different people offer their services and
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products to consumers, who then contact them and get
their products and services (Kaur, 2016). Everything
is being discussed and analyzed through social media
platforms, and these networks are considered an
integral part of youngsters’ life around the globe
(Nisar et al., 2019).

The present study examines the effects of social media
on youth’s lifestyle, particularly their food choice,
clothing patterns, and interpersonal relationships.
Social media has caused many influences on the
lifestyle of the youth (Ocansey, Ametep & Oduro,
2016). It has increased the use of internet and social
sites for communication with family, friends and even
the people they don’t know at all, entertainment from
the content being shared and learning.(O'Keeffe et al.
2011) Social media is playing a main part in the
process of promotion of different kinds of living
standards (Kapoor et al., 2018). Social media has
grown in popularity and growth over the last two
decades to the point that several academics are how
concerned with understanding more about these
online  channels and their influence on
society(Constantinides, ~ 2014). Even  though
practically everyone in society is linked to at least one
social networking site, teenagers and adolescents are
the most active and enthusiastic users of these
networks, going so far as to socialize while on the
course or even at chapel (Walsh, 2020). Youth has
always been the interest of researchers studying this
phenomenon as it is the most vulnerable group of
society using social media and is ultimately more
prone to the effects of social media on its living
patterns (Griffiths et al., 2014). Adolescents claim that
social networking sites make their lives more
pleasurable, effective, and smoother, and that it has
also become a way of life for them (Mageto, 2017).
Social media has favorable and bad effects (Bolton et
al., 2013). In this context, experts have discovered that
social media platforms significantly impact the
morality, conduct, daily interactions, and even
education of our kids in society. According to a BBC
News study, while social networking sites appear to
link more individuals and keep updated, they can
contribute to social isolation (Brown, 2022).
Adolescents spend most of their time happen to be cut
off from society. They love to spend time on social
media watching whatever they wish to and get
addicted to it (Adorjan and Ricciardelli, 2021).
Excessive social media changes the family values
system and bonds (Ali, 2016). The children reduce
their interaction with family members, are reluctant to
attend family gatherings, and always want to spend
their time alone with no one around them (Kaushik
and Guleria, 2020). Social isolation can create a
variety of repercussions in these youngsters, including
bodily, behavioral, cognitive, and psychiatric
problems (Almeida et al., 2021).

According to G. P. Stone (1969), look is critical in
identity development since it is a collection of features

people use to place themselves and others in the
community. According to Roach-Higgins and Eicher
(1995), a major feature of Stone's (1962) interactional
framework is the verification stage that should
happen. The individual must receive recognition from
other concerned parties (Tyler and Smith, 1995).
Social media has provoked a sense of identity
development in youth, both positively and negatively.
Still, mostly teenagers fake their identity and develop
a false persona showing a very highly maintained
lifestyle to get the approval of living the best life from
the people who watch them on Instagram, whether it
is in terms of food habits, clothing, opinions, and
ideology (Madden et al., 2013). Instagram, launched
in 2010, is a smartphone photo-sharing platform
allowing users to take photos and videos promptly
(Hu et al., 2014). Individuals can change photographs
before uploading, using filtering algorithms just to get
appraisal on their looks and lifestyle (Easton et al.
2018).

Methods

Research methodology involves the techniques and
procedures carried out to identify, process and analyze
the information about any problem or topic (Jilcha
2019). This present study was carried out using
quantitative research design, because the researchers
wanted to numerically measure the variables while
studying the impact of social media on the lifestyle of
youth. The present study's focus was mainly to
understand the changes in the youth's lifestyle and
social behavior by using social media. The universe
for this study was youth. The research population for
the present study comprised 150 students aged 18 to
35 years from the University of the Punjab, Lahore.
The youth from the university's social and natural
sciences departments were the respondents. The
selection of respondents was done through a random
sampling technique. The research tool was a self-
administered questionnaire.

The built-in mathematical operations of SPSS version
21 performed the statistical data analysis. The
questionnaire was comprised of twenty-six items.
Researchers questioned the effects of social media on
dress patterns, food patterns, and personality
development of youth. Conceptualization and
operationalization of the terminologies were ensured
while conducting the research. Easy language was
used in the research tool to ask for different
phenomena to study. Analysis of the data collected
from the target sample was done by the researchers
using the SPSS version 21 built in operations.
Results and discussion

Demographic information

It is very important to understand and interpret the
demographic information collected while analyzing
the whole collected data as it describes the traits of the
population under the research study (Treiman et al.
2012). The researchers collected the data from the
student and working-class population that falls under




Biol. Agri. Sci. Res. J., Volume, 2: 23

Ahmad et al., (2023)

the youth category. While evaluating demographical
analysis, it was observed that sixty two percent of
females contributed to this research, whereas thirty-
eight percent were men. Most respondents were from
the age group ranging between 21-25 years old. Most
respondents were settled in urban areas with a Nuclear

Family type. Instagram users had the highest
percentage, followed by Facebook users. Almost half
of the participants used social media for 1 to 3 hours
daily.

Descriptive analysis

Table 1.1 Percentage and frequency distribution of respondents by Changes in food patterns of youth due to social

media

Strongly Agree
Agree

Neutral Disagree Strongly

Disagree

f % f %
You prefer ordering 11 7.3 28 18.7
food online rather than
homemade food.
You think 22 147
traditional/regional
food has been replaced
by fast food.
You think awareness
in terms of food
diversity is very much
due to social media.
You find social media 27 180
ads and
commercialization
convincing enough to
change your food
habits.
You think social media
has increased
consumption of fast
food.

70 46.7

51 34.0

47 31.3 77 513

68 453

56 37.3

f % f % f %
38 253 46  30.7

27 8.0

27 18.0 21 140 10 6.7

23 153 8 53 - -

30 20.0

27 18.0 10 6.7

17 113 8 53 1 07

The above table shows that most respondents agreed
that food habits, patterns, and choices have changed
due to the influence of social media and its
advertisements. Athens et al (2016) also present views
regarding growing fast-food markets, which are
changing the eating dynamics among the population.
Over half (61.4%) of the respondents either agreed or
strongly agreed that fast food has replaced local
cuisine. A huge majority (79.3%) of the respondents
either agreed or strongly agreed with the rise in
awareness of food diversity due to social media. Over

half (55.3%) of the respondents agreed or strongly
decided to change food habits due to social media
commercialization. Similarly, according to a huge
majority (82.6%) of the respondents, social media has
increased fast food consumption. Although social
media usage has changed the food consumption
behavior of adolescents, it is negatively related to
their dietary satisfaction as the more convenience they
prefer in the food they eat results in less satisfaction
with the meal being taken in (McAndrew and Jeong,
2012).

Table 1.2 Percentage and frequency distribution of respondents by Changes in Clothing Patterns and Styles due

to Social media

Strongly Agree Neutral Disagree Strongly
Agree Disagree
f % f % f % f % f %

Social media made you 37 24.7 48 320

brand conscious.

You prefer shopping 8 5.3 28 187

online rather than
going to stores/outlets.

You think social media 47 31.3 67 44.7

has played a key role
in replacing traditional
outfits with western
ones.

24 16.0 27 8.0 14 9.3

36 24.0 52 34.7 26 17.3

26 17.3 8 5.3 2 13
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You think international 33  22.0 64 42.7

brands are more
preferred than local
ones.

You think our local 47 313 61 40.7

brands are endorsing
western style clothing.

30 200 20 13.3 3 2.0

29 19.3 13

From the above table, it was observed that most
respondents agree that their clothing preferences have
changed due to social media since it has developed
brand consciousness and awareness. Over half
(56.7%) of the participants agreed or strongly agreed
that social media makes them brand conscious. Half
of the respondents (52%) disagreed or strongly
disagreed with online shopping. Most (76%)
respondents agreed or strongly agreed to replace

traditional outfits with Western ones. Over half of the
respondents (64.7%) agreed or strongly agreed that
international brands are preferred more than local
ones. Most (72%) respondents either agreed or
strongly agreed that the local brands also endorse
Western style. Brands are an important attracting
factor for consumer buying decisions (Saleem et al.
2014).

Table 1.3 Percentage and frequency distribution of respondents by Changes in Interpersonal relations of youth

due to social media

Strongly Agree Neutral Disagree Strongly
Agree Disagree
f % f % f % f % f %
You feel yourself 11 73 30 200 32 213 52 347 25 16.7
comfortable in
developing new
friendships through
social media.
You experience 8 53 34 227 35 23.3 52 347 21 140
changes in your
lifestyle due to online
friendships.
You feel social media 32 21.3 56 37.3 32 21.3 20 133 10 6.7
has detached you from
loved ones and real
world.
Itisveryeasy foryou 4 2.7 19 127 27 18.0 51  34.0 49 327
to trust your social
media friendships.
By being frequently 17 113 31 207 36 24.0 46  30.7 20 133

online you face
difficulty in making
friends in person.

Above table depicts that half (51.4%) of the
respondents either disagreed or strongly disagreed to
having a comfort level in initiating online friendships.
About half (48.7%) of them either disagreed or
strongly disagreed in experiencing any changes in
lifestyle due to online friendships. More than half
(58.6%) agreed or strongly agreed that social media
has detached them from their loved ones and the real
world. More than half (66.7%) disagreed or strongly

disagreed with trusting online friendships. About half
(44%) of the respondents either disagreed or strongly
opposed to the statement of facing difficulties in
making friends in person after being friends with
people online. Adolescents also use social media
websites and tools to interact online, enhancing
interpersonal relationships dynamics (Nesi et al.
2018).

Table 1.4 Percentage and frequency distribution of respondents in terms of Personality Development by the

influence of Social Media

Strongly Agree Neutral Disagree Strongly
Agree Disagree
f % f % f % f % f %
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Social media helped 35 233 81 54.0

you to enhance your
communication.

Social media is the 8 5.3 37 24.7

exact reflection of what
you’re in person.

Social media boosted 21 14.0 53 353

your confidence to
reach out to new
people.

Social media has 12 8.0 49 327

promoted approval
seeking behavior in
you.

Lifestyle of social 17 11.3 56 37.3

media
influencers/celebrities
fantasize you.

20 133 9 6.0 5 3.3
33 220 48 32.0 24 16.0
48 32.0 23 153 5 3.3
56 37.3 25 16.7 8 5.3
31 207 23 153 23 153

The last variable measured the relationship between
social media usage and personality development. The
above table shows that most (77.7%) respondents
either agreed or strongly agreed that social media has
enhanced communication. Almost half (48%)
disagreed or strongly disagreed that social media is
the exact reflection of a person’s real life. Almost half
(49.3%) agreed or strongly agreed to boost their
confidence in reaching out to new people. Less than
half (40.7%) of the respondents agreed or strongly
agreed that social media promotes approval-seeking
behaviors. Whereas, about half (48.6%) of them either
agreed or strongly agreed that the lifestyle of
influencers fantasizes them. The four aspects of social
media that impact the personality development

Pearson’s correlation among different variables (N=150)

process include approval-seeking behavior, unreal
standards of appearance, prevalence of depression and
anxiety, and culture of popularity i.e., everyone wants
to be known in any way either by choosing good
actions or bad (Alzahrani and Bach, 2014).
Bivariate Analysis

Bivariate analysis is concerned with the relationships
between two variables. It also explores the extent of
association between two variables. The association is
based on how two variables simultaneously change:
the nation of co-variation. Pearson correlation test
was applied to ascertain the significance of the
relationship between independent and dependent
variables of the present study.

) ] ) i Pearson’s
No. Relationships Sig. (2-tailed) correlation
1 UsM €% 072 0117
2 USM —¥p 526 -0.052
3 USM —MPR 073 0.028

Correlation analysis between ‘usage of social media’
and ‘clothing patterns and styles of youth’ indicated a
weak negative correlation (r = -0.117, p < .01) so for
the correlation between ‘usage of social media and
changes in food patterns’ (r =-0.052, p < .01). Results
demonstrate that ‘usage of social media’ and
‘Changes in lifestyle of youth in terms of clothing and
food patterns’ are affected differently but in a weak or
unreliable manner. Correlation analysis between
‘usage of social media’ and ‘changes in interpersonal
relationships or interacting patterns’ indicated a weak
positive correlation (r = .028, p <.01), demonstrating
that frequent use of social media changes
interpersonal relations in various manners.
Conclusion

Social media influences youth's lives, including food,
clothing, interpersonal relationships or personality

development. Clothing is considered an integral part
of an individual’s personality and in making an
impression. It is quite clear from this study that social
media trends influence youth. Social media has
influenced the lives of youth through different posts,
influencers, and reel life. The majority claim that their
interpersonal communication is not impacted
negatively due to the use of social media; instead,
social media have groomed them and changed their
preferences. Research also gathered adequate
information required to conduct research and reach a
deductive conclusion that social media does have a
significant impact on the lives of youth.

Limitations and Future Research

The present study was conducted for academic
purposes, and the time frame was also limited. Due to
these factors, the sample size was small, and covering
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the whole population was impossible. Since the data
was collected online, people who did not have access
to the internet couldn’t become part of this study. The
data was collected from youth belonging to different
localities and traditions and it is impossible to count
everyone based on this research study. The research
was an initiative to study the effects of social media
on youth differently, shaping their lifestyles through
its content. This research will be helpful for other
researchers as it will assist and give them ideas about
the aspects that should be studied in this context that
we missed or couldn’t cover.
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